Financial Services

and Online Consumers

Top Tips to drive Brand Values Online

Consumers are increasingly using peer-to-peer
technologies and social networking to share in-
formation. Financial brands risk being under-
mined as marketers lose control of the mes-
sage.

Online experience, broadband, and Social
Marketing are transforming consumers’ behav-
ijour while the value of financial brands is being
eroded.

As thought-leaders in this field, iReach are
hosting a number of industry briefings to intro-
duce you to these industry drivers and provide
tips to maximise your Brand Values Online.

Seminar Content:

®  How are peer-to-peer technologies changing
consumers’ behaviour?

®  How is Social Marketing changing retail finan-
cial services?

®  How can financial firms communicate in new
ways?

®  How can firms turn social marketing to their
advantage?
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