Vodafone

Website Visitor Profiling and Usability

IReach completed a web-
site research project for
www.vodafone.ie that re-
ceives 3 million visitors per
month. Our online re-
search received over
16,000 responses to our
survey link on the website
in just over one week.

www.vodafone.ie

This Website Profiling project in 3 Phases included an
incentive based online survey of business and con-
sumer mobile phone visitors to the website. A key de-
liverable from the first phase of this project was the
development of a ‘wish list’ of enhancements (content
and features) as suggested by the website visitors.

Phase 2 included a representative survey of online us-
ers in Ireland to understand the requirements of mo-
bile phone users across all providers and also to
weight or rank suggested enhancements so as to pri-
oritise potential website changes or additions. The fi-
nal phase of this project included Qualitative Focus
Groups across key Vodafone and non-Vodafone cus-
tomer types and Business and Consumer segments to
discuss the suggested and planned website enhance-
ments.

iIReach Methodology

An integrated 3 phased project using a mix of Quanti-
tative and Qualitative methodologies to capture feed-
back from Vodafone website visitors, to identify poten-
tial website enhancements in terms of content and
features. Further phases were designed to distil these

Online Surveys Online Focus Groups

Ad Testing

vodafone

¢

Specialist Panels


http://www.vodafone.ie
http://www.vodafone.ie
http://www.vodafone.ie

