Online Focus Groups

IFocus from IReach Market Research

Leverage the Full Power of the Internet for
Qualitative Research.

Our highly interactive online research sessions combine the
richness of qualitative feedback with the scale and structure of
a quantitative study. With iFocus from iReach Market Re-
search, you can overcome the age-old constraints of focus
groups by capturing large-scale, reliable qualitative data
quickly and cost-effectively.

With iFocus for Qualitative Research you can "interview" an
optimum of 3 to 30+ people in a single live session and reach
a large geographically dispersed sample. You also have the
ability to combine multiple target segments in a single session.
Using screener data, you can filter responses during the ses-
sion to track how various segments of your audience are react-

ing.

More honest answers

This environment has been shown to stimulate more honest,
unbiased feedback, especially if the topic is personal or sensi-
tive.

No false trails

A well-known disadvantage of traditional focus groups is that a
discussion can lead down "blind alleys", significantly impacting
the usefulness of the findings. The iFocus live environment al-
lows the moderator to quickly eliminate false trails.

No dominant personalities or groupthink

With iFocus every participant answers every question and has
an equal voice. In a typical one-hour session you receive ap-
proximately 55 minutes of feedback from each participant —
unbiased by dominant personalities or groupthink!

Live chat
You may have an individual respondent whose opinion is of
particular interest.
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